Africa Infodemic
Response Alliance

AWHO HOSTED NETWORK
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A WHO hosted network composed of intergovernmental and governmental
organisations as well as non -State actors fo respond to health misinformation.



An Infodemic Management Framework




ABOUT THE ALLIANCE



Africa Infodemic Response Alliance (AIRA)

e Alliance Obijective : Limit the spread of harmful health misinformation and disinformation in Africa through:

coordinating infodemic response efforts, boosting infodemic research, predicting and preventing misinformation,
strengthening citizens’ resilience to mis/disinformation, empowering media partners to professionally and effectively
share lifesaving information and debunk disinformation on health issues, encouraging proactive disclosure by data
holders, and through early identification of mis/disinformation trends and providing a timely and a strategic response at
regional and country levels.

e Engaged Partners:

o Eight operational agencies:
WHO, UN (Verified), UN Global Pulse, UNICEF, UNESCO, Africa CDC, US
CDC and IFRC

Africa Check, AFP Fact Check, Pesa Check, Dubawa and Meedan



AIRA Areas of Work

e The Alliance work focuses on five areas of work:

o Coordination: Harmonizing the different efforts responding to the
mnfodemic threat at regional and country level

o Infodemiology Research: Producing research to better understand
mfodemics and how to respond to them

o Advocacy: Working with member states on adding infodemic response to
their list of priorities
o Country Support: Supporting member states with a comprehensive

mnfodemic management strategy and solutions

o Viral Facts : a public-facing brand representing the work of the
partnership



VIRAL
FACTS

A social media response to the Infodemic





http://drive.google.com/file/d/1waHVeW5KKmHwGlcZi9PHThL616r6Hx0c/view

WHY A NEW BRAND?

- The new brand aims to be a one -stop shop for debunking
misinformation around public health issues that would be endorsed
by all the organisations working on debunking public health
misinformation.

- Avoid institutional limitations in social media posting

- Ensure that all Alliance members have ownership of the brand and
rights to the content

- A new brand owned by all partners will encourage the cross
posting of the content
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Viral Facts (ontent

- Explained: Video explainers that breakdown complicated public
health issues

- Debunked: Video/ GIFs/ Cards correcting viral misinformation
circulating online and In communities

- Getitright: Misinformation literacy content to teach social media
users how to detect misinformation and where to find correct

mformation

v—x VIRAL

(V) Facrs

—A" AFRICA



Viral Facts Dissemination Channels

- Facebook

- Instagram

- Twitter

- WhatsApp - dissemination through local community partners
- Fact-checking & Media collaborating organisations
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http://www.youtube.com/watch?v=RTHj7Z-YRYw

VIRAL FACTS

VIDED
SQUARE-+VERTICAL

Video >> ﬁ
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https://www.instagram.com/tv/CF_iiXCApr4/?igshid=1ufw38jkfv850
https://www.instagram.com/tv/CF_iiXCApr4/?igshid=1ufw38jkfv850
https://www.facebook.com/584311918440395/videos/3408926189168690
https://www.facebook.com/584311918440395/videos/3408926189168690

SHE FALSELY
CLAIMS
COVID-19 1S

LAB MADE

Here's why she's wrong
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VIRAL FACTS

WHATISAPP GF
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VIRAL FACTS

INSTAGRAM QUIZ

Health Quiz
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Step 1: Message seen in chat.
Headline and intro text are visible

STUDIES SHOW
HYDROXYCHLOROQUINE DOES
NOT HAVE CLINICAL BENEFITS

IN TREATING COVID-19

Current data shows that this drug does not reduce
deaths among hospitalised COVID-19 patients, nor
help people with moderate disease.

The use of hydoxychloroquine and chlcl@:58
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29/09/2020 13:53 Message
ppm— once user
STy taps to
WE ARE ON WHATSAPP +XXXXXXXXXXXX expand
from chat

STUDIES SHOW (iOs).
HYDROXYCHLOROQUINE DOES
NOT HAVE CLINICAL BENEFITS
IN TREATING COVID-19

Current data shows that this drug does not reduce
deaths among hospitalised COVID-19 patients, nor
help people with moderate disease.

The use of hydoxychloroquine and chloroquine is

accepted as generally safe for patients with malaria

and autoimmune diseases, but its use where not
indicated and without medical supervision can
cause serious side effects and should be avoided.




LOCALISATION

In one section of the film, Dr Meryl Nass says she believes the
coronavirus is not of natural origin. A claim that experts have said is
false.

TEXT 1

FALSE CLAIM
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Work in progress, do not share this document publicly. Do not apply any of these guidelines on any product while this documen
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tis still under revision.

Dans un passage du film, le docteur Meryl Nass dit
FR douter de |'origine naturelle du virus. Une théorie
infondée selon de nombreux experts.

MENSONGE

138



Using social analytics and engagement tools, and survey -based
research approaches, we aim to address the following research areas:

The comparative reach
of fact checking and
misinformation literacy
content across different
platforms in Africa.

The key amplifiers for
health content in Africa.

The potential benefits of
paid promotion in
increasing reach and
diversity of reach.

Engagement

The comparative
engagement of fact
checking and
misinformation literacy
content across different
platforms in Africa.

The differing
engagement rates
between fact checking
content and
misinformation literacy
content.

The impact of producing
content in local
languages on
engagement?

Behaviour

The extent fact checking
content support changes
in health beliefs among
African audiences.

The extent
misinformation literacy
content fosters resilience
to misinformation
among African
audiences.

The extent fact-based
health information
delivered through social
channels supports
positive behavioural
outcomes (e.g. increased
use of masks, increased
acceptance of vaccines).
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