
A WHO hosted network composed of intergovernmental and governmental 
organisations as well as non -State actors to respond to health misinformation.



An Infodemic Management Framework



ABOUT THE ALLIANCE



Africa Infodemic Response Alliance (AIRA)
● Alliance Objective : Limit the spread of harmful health misinformation and disinformation in Africa through :

coordinating infodemic response efforts, boosting infodemic research, predicting and preventing misinformation,
strengthening citizens’ resilience to mis/disinformation, empowering media partners to professionally and effectively
share lifesaving information and debunk disinformation on health issues, encouraging proactive disclosure by data
holders, and through early identification of mis/disinformation trends and providing a timely and a strategic response at
regional and country levels.

● Engaged Partners: 

○ Eight operational agencies:
WHO, UN (Verified), UN Global Pulse, UNICEF, UNESCO, Africa CDC, US 
CDC and IFRC

○ Five fact checking organizations:
Africa Check, AFP Fact Check, Pesa Check, Dubawa and Meedan



AIRA Areas of Work
● The Alliance work focuses on five areas of work:

○ Coordination: Ha rm onizing  the  d ifferent efforts responding  to the  
infodem ic threa t a t reg iona l a nd country level

○ Infodemiology Research: Producing  resea rch to better understa nd 
infodem ics a nd how to respond to them

○ Advocacy: Working  with m em ber sta tes on a dding  infodem ic response  to 
the ir list of priorities

○ Country Support: Supporting  m em ber sta tes with a  com prehensive  
infodem ic m a na gem ent stra tegy a nd solutions   

○ Viral Facts : a  public-fa cing  bra nd representing  the  work of the  
pa rtnership



A social media response to the Infodemic



INTRODUCING VIRAL FACTS
Viral Facts is a social content 
response to health misinformation.
● Viral Facts is designed to make fact -based health 

information, fact checks and misinformation literacy 
content highly visual, engaging and shareable across 
social platforms.

● Viral Facts aims to limit the impact of health 
misinformation and promote audience resiliency to 
misinformation through bespoke content campaigns 
for social channels.

● In Africa, Viral Facts is being piloted by the WHO 
Africa Regional Office and partners in the Africa 
Infodemic Response Alliance. 

http://drive.google.com/file/d/1waHVeW5KKmHwGlcZi9PHThL616r6Hx0c/view


WHY A NEW BRAND? 

- The new brand aims to be a one -stop shop for debunking 
misinformation around public health issues that would be endorsed 
by all the organisations working on debunking public health 
misinformation. 

- Avoid institutional limitations in social media posting
- Ensure that all Alliance members have ownership of the brand and 

rights to the content 
- A new brand owned by all partners will encourage the cross 

posting of the content



Viral Facts - Content

- Explained: Video expla iners tha t brea kdown com plica ted public 
hea lth issues

- Debunked: Video/ GIFs/ Ca rds correcting  vira l m isinform a tion 
circula ting  online  a nd in com m unities

- Get it right: Misinform a tion lite ra cy content to tea ch socia l m edia  
users how to de tect m isinform a tion a nd where  to find correct 
inform a tion



Viral Facts - Dissemination Channels

- Facebook
- Instagram
- Twitter
- WhatsApp - dissemination through local community partners
- Fact-checking & Media collaborating organisations



TEMPLATE- ENABLED SOCIAL GRAPHICS
VIRAL FACTS

Viral Facts uses an innovative, 
intuitive template system for the 
rapid creation of multi -platform 
visual content.

Templates are multilingual and 
allow for rapid rendering of content 
across languages.

http://www.youtube.com/watch?v=RTHj7Z-YRYw


VIRAL FACTS
VIDEO
SQUARE + VERTICAL

Video >>

Video >>

https://www.instagram.com/tv/CF_iiXCApr4/?igshid=1ufw38jkfv850
https://www.instagram.com/tv/CF_iiXCApr4/?igshid=1ufw38jkfv850
https://www.facebook.com/584311918440395/videos/3408926189168690
https://www.facebook.com/584311918440395/videos/3408926189168690


VIRAL FACTS
INSTAGRAM 
CAROUSEL & STORY



VIRAL FACTS
WHATSAPP GIF



VIRAL FACTS
INSTAGRAM QUIZ



VIRAL FACTS
WHATSAPP STILL
IMAGE DEBUNK

Step 1: Message seen in chat. 
Headline and intro text are visible Step 2:

Message 
once user 
taps to 
expand 
from chat 
(iOs).



LOCALISATION

Work in progress, do not share this document publicly. Do not apply any of these guidelines on any product while this documen t is still under revision. 



IMPACT
VIRAL FACTS
Viral Facts Africa benefits from the combined 
expertise of operational agency partners in the 
Africa Infodemic Response Alliance with years of 
behavioural science expertise and experience 
running test -driven communications campaigns.

With a strong focus on highly produced fact 
checking and misinformation literacy content, 
Viral Facts Africa serves as an ideal vehicle for 
research into the impacts of social content on 
behaviour change. 

Viral Facts will also benefit from ongoing 
research and testing findings to refine strategy, 
formats and messaging.

Reach Engagement Behaviour

The com pa ra tive rea ch 
of fa ct checking a nd 
m isinform a tion litera cy 
content a cross d ifferent 
p la tform s in Africa .

The com pa ra tive 
enga gem ent of fa ct 
checking a nd 
m isinform a tion litera cy 
content a cross d ifferent 
p la tform s in Africa .

The extent fa ct checking 
content support cha nges 
in hea lth beliefs a m ong 
Africa n a udiences.

The key a m plifiers for 
hea lth content in Africa .

The differing  
enga gem ent ra tes 
between fa ct checking 
content a nd 
m isinform a tion litera cy 
content.

The extent 
m isinform a tion litera cy 
content fosters resilience 
to  m isinform a tion 
a m ong Africa n 
a udiences.

The potentia l benefits of 
pa id  prom otion in 
increa sing rea ch a nd 
diversity of rea ch.

The im pa ct of producing 
content in loca l 
la ngua ges on 
enga gem ent?

The extent fa ct-ba sed 
hea lth inform a tion 
delivered  through socia l 
cha nnels supports 
positive  beha vioura l 
outcom es (e .g . increa sed 
use of m a sks, increa sed 
a ccepta nce of va ccines).

Using social analytics and engagement tools, and survey -based 
research approaches, we aim to address the following research areas:




	Slide Number 1
	An Infodemic Management Framework
	Slide Number 3
	Africa Infodemic Response Alliance (AIRA)
	AIRA Areas of Work
	Slide Number 6
	INTRODUCING VIRAL FACTS
	WHY A NEW BRAND? 
	Viral Facts - Content
	Viral Facts - Dissemination Channels
	TEMPLATE-ENABLED SOCIAL GRAPHICS�VIRAL FACTS
	VIRAL FACTSVIDEO�SQUARE + VERTICAL
	VIRAL FACTS�INSTAGRAM CAROUSEL & STORY
	VIRAL FACTS�WHATSAPP GIF
	VIRAL FACTSINSTAGRAM QUIZ
	VIRAL FACTSWHATSAPP STILL�IMAGE DEBUNK
	Slide Number 17
	IMPACTVIRAL FACTS
	Slide Number 19

