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A CONTROVERSIAL QUOTE

• «I’m not going to get vaccinated without seeing scientific data from 
trials. I want to be reassured that it’s been tested and satisfies all
safety and efficacy standards. It’s my right as a citizen»

Unacceptable words!

Vaccines are safe!

Irresponsible!

Why scare
people?!?



“Transparency is a measure of your respect to 
others and it creates a precious asset, TRUST”



MANY CANDIDATE VACCINES,
MANY TRIALS, 
MANY APPROACHES,
INNOVATIVE TECHNIQUES



One cannot just say: «They work, they are safe»

IT’S ALWAYS A RISK-BENEFIT BALANCE

And people have the right to know it



Transparency is key also for planning

What if you provide
a mass vaccination
to health workers in 
one hospital, and 
the day after most
of them have a fever
or a debilitating
fatigue?
If you know it, you

can stagger shots in 
time 



Peter Greenwood for Time magazine

THE VACCINE RACE 
AS A SECOND SPACE RACE 
IN A SECOND COLD WAR

JOURNALISTS CANNOT 
IGNORE THIS!!!



COVID-19 VACCINE COMMUNICATION SO FAR

• Polarization
• Politicization
• Trivialization
• Hype
• Fear



REMEMBER THE RULE OF 
RISK PERCEPTION!

“The risks that kill people and 
the risks that alarm them are 

completely different”
Covello & Sandman, 2001



SOME COMPONENTS 
OF OUTRAGE

MORE ACCEPTABLE 
RISKS

• Voluntary/controlled
• Natural 
• Familiar/known
• Not memorable/ 

Chronic 
• Fair 
• Morally irrelevant
• Trustworthy sources

LESS ACCEPTABLE 
RISKS

• Coerced/controlled 
by others

• Industrial
• Exotic/unknown
• Memorable/ 

Catastrophic
• Unfair
• Morally relevant
• Untrustworthy 

sources

R=H+O



Eur J Health Econ 21, 977–982 (2020)

IN THE WORLD

medRxiv 2020.08.23.20180307



The more the polarization, 
The more is the risk of spreading fake news

arXiv:1802.01400v1



WHAT WE HAVE IS….

Our challenge as journalists is to help people to orient in this



TAKE HOME MESSAGES

TRUST is the key, and it can be gained only by 
TRANSPARENCY
Journalists have the hard task to communicate

COMPLEXITY and UNCERTAINTY
ASK FOR EVIDENCE: each stakeholder has his/her

legitimate interest
Show EMPATHY for doubts and fears
AVOID POLARIZATION (i.e. black/white narratives)



https://questproject.eu/
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