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Why	  so?	  



PDI	   INQUIRER.net	   INQUIRER	  Mobile	  



HOW	  PEOPLE	  INTERACT	  WITH	  NEWS	  &	  INFORMATION	  

Then	   Now	  



MULTIPLE	  MEDIA	  TOUCH	  POINTS	  WHENEVER.	  WHEREVER.	  
At	  par	  with	  Global	  standards	  



14	  MONTHS	  	  



MEDIA	  OF	  EVERYWHERENESS	  

Smartwatch	   Mobile	  
Laptop	  

Print	  Tablet	  



2	  TEMPOS	  IN	  CONSUMPTION	  OF	  NEWS	  &	  INFORMATION	  

Lean	  Forward	  
“Alerts”	  

“Breaking”	  

Lean	  Back	  
“Leisure	  reading”	  
“Narra4ves”	  



ROLES	  OF	  EACH	  PLATFORM	  
in	  the	  Media	  Quintet	  





Engaging	  Reader	  Experience.	  
Stories	  meant	  to	  be	  shared.	  	  



Why	  did	  we	  do	  it?	  



	  

CONTENT	  is	  our	  heart	  and	  soul.	  
	  

DESIGN	  enhances	  our	  content.	  
	  

PLATFORMS	  bring	  it	  closer	  to	  our	  audience.	  



ALERTS	  on	  
INQUIRER	  
Mobile	  

INQUIRER	  
Mobile	  

INQUIRER.net	  

INQUIRER	  
Plus	  

PHILIPPINE	  DAILY	  
INQUIRER	  

Be	  where	  the	  audience	  is	  



How	  did	  we	  do	  it?	  



Protect	  core	  readers	  

Regain	  lapsed	  readers	  

Acquire	  new	  readers	  



Before	   AHer	  



Before	   AHer	  



Before	   AHer	  



Protect	  core	  adverJsers	  

Regain	  lapsed	  adverJsers	  

Acquire	  new	  adverJsers	  



Before	   AHer	  



Before	   AHer	  



Before	   AHer	  



The	  Launch	  



OOH	  Teaser	   BU	  Social	  Media	  

OOH	  LED	  Billboards	  
-‐ Marikina	  
-‐  Camp	  Aguinaldo	  
-‐  EDSA	  Viron	  

INQUIRER	  (Mobile,	  Chat	  Apps,	  inquirer.net	  
and	  Print)	  

Radyo	  
INQUIRER	  TV	  



There	  is	  an	  Inquirer	  in	  all	  of	  us	  



OOH	  Launch	  	  

BU	  Placement	  Reveal	  October	  6	  2016	  

Libre	  and	  
Bandera	  
Fullpage	  

PDI	  Gatefold	  

Inquirer	  (Mobile,	  
Chat	  Apps	  and	  
inquirer.net	  

Libre,	  CDN,	  Bandera,	  Inquirer	  Academy	  and	  Social	  Media	  





Showcase	  of	  	  
CreaVve	  ExecuVon	  



The	  Results	  



Social	  Media	  Posts	  



PERFORMANCE:	  

•  3	  Major	  clients	  invested	  in	  Integrated	  Media	  Spending	  	  

	  	  	  	  with	  the	  Inquirer	  a	  month	  aHer	  launch	  

•  Increase	  in	  call	  inquiries	  for	  subscripJon	  
•  Increase	  in	  adverJsing	  sales	  revenue	  for	  the	  group	  
	  

•  8/10	  readers	  explored	  other	  Inquirer	  pla]orms	  

•  Interest	  from	  younger	  audience	  

•  Words	  like	  “cool”,	  “innovaJve”	  –	  new	  descriptors	  

•  Internal	  morale	  booster	  





THANK	  YOU	  


