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Branded Content 
Editorial content that is sponsored by 
a brand but advertiser has no control 
over content.

Native Advertising 
An ad that is published in publishers 
cms and looks and acts just like 
editorial content, although ad-marked.

Content Display 
An editorial lookalike-ad that is 
distributed via adserver. When 
clicking the ad, the user exits 
publishers platform.

Traditional display-ads 



In 2008 Aftonbladet, Swedens largest 
newspaper, launched the first branded 
content-site.

A revolutionary offer to advertisers on the 
Swedish market - we actually transferred 
advertisers to a digital platform, offering a 
reach of hundreds of thousands people. 



We were way ahead of both market 
and competition. Revenues were good. 
  
We used syndicated content from a 
preferred partner and allowed them to 
publish in Aftonbladets cms.  

Omni was launched in 2013 and today, we 
have a unique position with over 60% of 
total revenue coming from native ads.



In 2016 Schibsted organized all commercial 
content production for publisher platforms in 
one content studio. 

This was an important step to get control 
over production, and ensure that 
advertisers get high quality content when 
published on Schibsted platforms.



Schibsted had a 103% 
increase in revenues 
from native 2015 - 2016  

2015 2016

Native advertising on digital publishers 
platforms had a 100% increase from 2015-2016

Our marketshare in 2016 
is 5% higher than 2015 





CTR was 44%
Banner-ads today have an average of 0,1% in CTR



We need to make better ads.  
We need to be native. 
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Schibsted Native Campaign Study 2016



During 2016, Schibsted Content 
Studio created native campaigns 
for 130 brands.

We produced in total nearly 3 000 
articles and distributed them on 
Schibsted publisher platforms.  

Platforms that have over 
80% direct traffic.



Insight from the year that past



We are in control



User experience is key

Native Content 
Display



Creative storytelling



Next step?



Internet will be 80% video in 2019.  

We will start building a studio to meet the 
new demands on video content. 



Native based on data - the next big thing  
 
Since we do not have the tools to publish based 
on data today, this is one of the top priorities 
during 2017.  

This will create truly great native ads.  
And even more precise effect.
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